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1. Overview of the report 

 

The current report highlights the insights from the AA monthly survey, Service and Repairs. 

The results illustrate the respondents’ awareness of the Competition Commission’s aim to 

authorise Independent Service Providers (ISPs) to service and maintain vehicles without 

affecting the validity of the warranty. Additionally, respondents were asked how well they 

understand the fine print of their service plans and maintenance plans. 

 
2. Results 
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What is the make of your motor vehicle?



 

 3 

 

 
Sample 349 
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When you purchased your primary motor vehicle, was it new 
or used?

New Used Other
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35%

Are you aware of the Competition Commission’s aim to 
authorise ISPs to service and maintain vehicles without 

affecting the validity of the warranty?

Yes No



 

 4 

 

 
Sample: 349 
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In your opinion, why do you think the Competition 
Commission aims to authorise ISPs to service and maintain 

vehicles without affecting the validity of the warranty?

To make servicing and maintaining your vehicle more affordable.

To provide more options to consumers.

To provide the opportunity for ISPs to compete more in the automotive aftermarket.

Other

68%

32%

Were you offered a service plan when you purchased your 
vehicle?

Yes No
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On a scale of 1-5 (1 = lowest; 5 = highest), how well do you 
understand the fine print of your service plan?

One Two Three Four Five
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Were you offered a maintenance plan when you purchased 
your vehicle?

Yes No
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On a scale of 1-5 (1 = lowest; 5 = highest), how well do you 
understand the fine print of your maintenance plan?

One Two Three Four Five
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32%

Do you service and maintain your vehicle at OEMs and 
Approved Dealers?

Yes No
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Sample 236 
 
Other: 
 
Due to the service plan. 
Having a service history from the OEM adds value when reselling the car. 
They use original parts and know the product better. 
All three options and convenience. 
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Because of the
warranty.

Because they are
reliable.

Other Because I am loyal to
them.

What is the primary reason you service your vehicle at OEMs 
and Approved Dealers?
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End. 
 
 


